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In the last issue of HeatWorks magazine we learned 
from Granite Consulting about how Ceramicx has 
succeeded in harnessing the power of the Internet 
to great marketing effect. 
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Which means that...

And how should I deal with the press?

 

Finally, never forget....

So go to. Take a leaf out of 
the Ceramicx book. Put 
yourself in the driving seat - 
and enjoy !

adrian@adrianlunney .com

‘‘
Here  Adrian  Lunney,  the  other  half  of  the  Ceramicx  marketing  

partnership,  explains  why  great  news  and  communication  -­‐‑  

ie  'ʹcontent'ʹ  -­‐‑  is  vital  in  driving  your  company  forward.  

Join the revolution
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So how to get started?

If you are any size of company you need 
to do some or all of the following: 
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But why do I need to talk?  

OK

want. 

So what should I say? ”


